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Objective: The aim of this systematic review was to identify patient care services provided by Thai community

pharmacists value proposition.

Method: Studies were included if they provided information with regards to patient care services in Thailand
community pharmacy and demonstrated the value of services by using value proposition techniques. Keywords
and synonyms related to patient care services in community pharmacy were identified from PubMed, Scopus,
MEDLINE, TIC and Cochrane CENTRAL from January 2005 until April 2018. Quality assessment of included
studies was performed using Risk of Bias for randomized controlled trials (RCTs) and Jadad score and Downs
and Black for non-RCTs. Analysis by Business Model Canvas in value proposition.

Results: 69 studies were included in this systematic review and 12 out of 69 were included in meta-analysis.
According to refill prescription services. In addition, the results from with the business model Canvas analysis
demonstrated that pharmacy business model in Thailand comprised of 5 components including 1) value propositions,
2) customer segments, 3) channels, 4) key resources, and 5) key activities. excluding 1) customer, 2) relationships,
3) revenue streams, and 4) key partnership cost structure

Conclusion: Patient care services provided by Thai community pharmacists could improve patients, outcomes.
The services in the community pharmacy should be promoted and delivered appropriately to the patients
throughout the country to an important aspect of Thai public healthcare. These services should be a core service

of the drug store business offered by the community Thai pharmacists.

Keywords: drug store, community pharmacy, dispensing, drug related problem, assessment, refer, counseling,

medication therapy management, MTM, refill prescription.
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